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Introduction

The DVB-T standard is the most successful digital terrestrial television standards in
the world. First published in 1995, it has been adopted by more than half of all
countries in the world. Since the publication of the DVB-T standard, however,
research in transmission technology has continued, and new options for modulating
and error-protecting broadcast steams have been developed. Simultaneously, the
demand for broadcasting frequency spectrum has increased as has the pressure to
release broadcast spectrum for non-broadcast applications, making it is ever more
necessary to maximise spectrum efficiency.

In response, the DVB Project has developed the second-generation digital terrestrial
television (DVB-T2) standard. The specification, first published by the DVB Project
in June 2008, has been standardised by European Telecommunication
Standardisations Institute (ETSI) since September 2009. Implementation and
product development using this new standard has already begun.

The possibility to increase the capacity in a digital terrestrial television (DTT)
multiplex is one of the key benefits of the DVB-T2 standard. In comparison with the
current digital terrestrial television standard, DVB-T, the second-generation
standard, DVB-T2, provides a minimum increase in capacity of at least 30% in
equivalent reception conditions using existing receiving antennas. Some preliminary
testing, however, suggests that the increase in capacity obtained in practice may be
closer to 50%. This can make possible the launch of new broadcast services that
make intensive use of frequency capacity.

However, the implementation of a new digital terrestrial television (DTT) standard
will have a profound impact upon the broadcast industry. The cost of developing,
distributing, and implementing new equipment will need to be borne by
manufacturers, network operators, and viewers. Business issues related to financing
the launch of services the DVB-T2 standard need to be explored. The demand for
services using DVB-T2 will likely vary depending on the demands of the market as
will the approach for launching such services. Broadcasters will also need to
consider possible business cases and how current revenue streams can be maintained
and/or augmented.

Two excellent documents, the DVB-T2 specification (ETSI EN302755) and the
Implementation Guidelines (DVB Bluebook A133), are available with the details of
the technology. However, this handbook seeks to provide a wider understanding of
the DVB-T2 standard to encompass issues beyond the technology. It addresses the
key technical, business, and regulatory issues that must be taken into consideration
by the broadcast industry when contemplating a launch of services using the DVB-
T2 standard.
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The need for a new terrestrial television
standard

The terrestrial television platform remains one of the most important television
delivery platforms in Europe. It is currently one of the most widespread broadcast
transmission systems and provides viewers with nearly universal access to both free-
to-air and pay television services.

The conversion of the terrestrial platform from analogue to digital technology has
enabled increased competition in the television market. In many European markets,
viewers have been able to access many new services, including greater television
programme choice, enhanced quality, and interactivity. The launch of pay services
on the DTT platform has allowed viewers to benefit from such services as pay-per-
view events, near video-on-demand, and basic pay bouquets. The unique features of
the DTT platform allow viewers to benefit from regional and local services as well
as portable and mobile reception.

Viewers have demonstrated strong confidence in the DTT platform given the high
penetration of services. Currently, the DTT platform is the fastest growing digital
platform in Europe and in some countries the number of viewers relying on the
terrestrial television platform for their primary television services has increased
significantly since the launch of digital services. Given the demand of viewers to
access television services on the terrestrial television platform, broadcasters will
want to maximize the DTT services available.

Limited frequency availability

The terrestrial television platform has traditionally used frequencies in Bands Il
(174-230 MHz) and IV/V (470-862 MHz) for the provision of broadcast television
services. The frequency spectrum in Bands Il and IV/V are particularly
advantageous for certain types of services since they provide a good balance
between coverage area for a certain transmitter power, including some lower power
applications, and separation distance between transmitters.

These frequencies have traditionally been reserved exclusively for broadcasters.
However, the demand for access to these frequency bands has been strong from
other service providers including telecom operators and technology firms.

The propagation characteristics of the frequencies in Bands I\V/V are proving to be
particularly appealing to telecom operators for the provision of mobile broadband
services which they believe will include 75% of all Internet subscribers by 2013.
Because it can be expensive to provide broadband service through a fixed telephone
line in rural areas, telecom operators have called for the launch of mobile broadband
services in these areas as a way to reduce the digital divide existing in parts of
Europe. Currently, several national administrations in Europe have decided to
allocate 72 MHz in Band V, in the frequency range from 790-862 MHz, for the
provision of mobile telecom (IMT) services.

Other applications can also make use of the frequencies in Bands IV/V. Leading
information technology firms such as Microsoft and Intel have called for the use of
wireless broadband services and other such applications in the so-called “white
spaces” where frequencies at a given location and at a given time are available for
use. In the United States, the Federal Communications Commission (FCC) has given

its approval for the use of white spaces by unlicensed devices in the frequencies



reserved for broadcast services. However, the approval of such devices has not yet
begun.

Other applications, such as WiMAX which provides wireless broadband access
based in a local area, could also benefit from the frequencies in Bands IV/V.
However, this would require frequency allocation from national administrations as
well as changes to the ITU’s Radio Regulations.

In Europe, the frequencies in Bands IV/V have been used for the provision of
services ancillary to broadcasting (SAB/SAP), which includes such equipment as
wireless microphones, and used extensively in the production of audiovisual content
as well as in theatre, music and sporting events. These frequencies are also, in some
cases, reserved for emergency communication services, also known as public
protection and disaster relief (PPDR).

Digital switchover

The move from analogue to digital television on the terrestrial platform has enabled
countries to release broadcast frequencies for new services. The number of
frequency channels available as well as the date of their availability will vary
between countries. In Europe, the European Commission has recommended that its
Member-States complete the process by 2012. While this deadline will be achieved
by some, it may not be possible for all Member-States. Further information on the
status of analogue switch-off in Europe can be found in Annex 1.

At the forefront of digital switchover, broadcasters in many countries have made use
of frequencies available in Bands 1\VV/V for the launch of DTT services. Viewers
have been able to access new television programme services as an incentive to
convert from analogue to digital technology. In many cases, it has been necessary to
switch-off existing analogue terrestrial television services in order to provide
sufficient capacity for the launch of nationwide DTT services or to extend the
coverage of DTT services to ensure universal coverage.

The debate on how best to re-allocate frequencies in Bands I1\V/V that had previously
been used for analogue broadcast services has been fierce in Europe given the
demands of broadcasters, telecom operators, and other (potential) users.

DVB-T2 for terrestrial broadcasting

To meet with the demands of television viewers, broadcasters must be prepared to
launch new services on the DTT platform. Depending on the needs of a given
market, such services as video-on-demand, HDTV, and mobile television must be
made available to ensure the appeal and competitiveness of the DTT platform. In
addition, broadcasters will want to retain sufficient flexibility to ensure that the DTT
platform can evolve and provide new services as they become available. However,
the provision of any additional services will require the allocation of additional
frequencies in Bands IV/V for broadcast services.

The development of the DVB-T2 specification demonstrates the broadcast industry’s
confidence in the terrestrial television platform. Constrained by limited frequency
capacity, the terrestrial television platform needed a new, more -efficient,
transmission system to meet the demands of the future and to allow for the launch of
new services. The DVB Project responded in June 2008 with the publication of the
DVB-T2 specification.



Costs will increase should a broadcast network operator build a new network for
DVB-T2. In this case, the DVB-T2 coverage area and roll-out strategy will need to
be defined, and new equipment acquired. Depending on the length of the
procurement procedure and the roll-out of the network, the process can take time. As
is the case with the deployment of a DVB-T network, existing masts and sites can be
used and it can be expected that the roll-out of a new DVB-T2 network will be
approximately similar to the roll-out of a new DVB-T network.

Broadcast network operators will be able to generate revenue through the use of
their transmission network. As more DTT networks are rolled out, broadcast
network operators will be able to increase their revenue, assuming no surplus in
broadcast capacity.

Manufacturers

Manufacturers of consumer devices and professional system components need to
make new equipment available for DVB-T2. The timeline for the launch of services
using DVB-T2 will depend on the speed at which manufacturers can begin to mass
produce the necessary equipment.

Through the sale of consumer devices, manufacturers provide the direct link
between the viewer and the service offering. It is for this reason that manufacturers
will want to ensure that consumers clearly understand the offering available on the
DVB-T2 platform and how this offering can be differentiated from other available
services. A logo can serve as an important tool to help consumers better understand
service offerings and equipment capabilities.

In terms of product availabilities, it is possible that the first DVB-T2 consumer
devices will be available at the end of 2009 to correspond with the first launch of
services using the DVB-T2 standard in the United Kingdom. However, the
availability of devices in mass volume is expected in early 2010 to coincide with the
FIFA 2010 Football Championship which is expected to serve as a key stimulus for
the public in the uptake of HD services. At this time, it is expected that major
manufacturers will make integrated television sets (iDTVs) available with DVB-T2
capabilities. However, the market for DVB-T2 set-top boxes should also be
significant given the existing penetration of HD-ready displays in homes.

Manufacturers will need to ensure that their DVB-T2 devices comply with the
receiver specifications determined by national administrations and/or industry
groups. However, to be able to benefit from economies of scale, manufacturers will
encourage countries to adopt common receiver specifications. This will help to
reduce the need to produce different DVB-T2 receivers for each market which can
result in an increase in the cost of the receiver.

Viewers

The success of a DVB-T2 service launch will depend on viewer demand for the
service. Should demand be high and many receivers sold, national administrations
may consider launching further services using the DVB-T2 specification.

However, viewers may resent the need to purchase new television receiving
equipment. Depending on the services launched on the DVB-T2 platform, they may
not clearly understand the new service offering nor what equipment is necessary to
receive the new service. In the case of a launch of HDTV services, viewers will need
a DVB-T2 receiver as well as an HD display which could create some confusion. In
addition, the resentment may be exacerbated should viewers have only recently
upgraded their television equipment as part of digital switchover.
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In cases where a new frequency channel is used to launch DVB-T2, it may be
necessary for viewers to change or upgrade their aerials. This can be an additional,
and unexpected, cost. Should DVB-T2 be launched on a network that previously
provided DVB-T, it will be necessary for all viewers to rescan their DTT receivers.
From experience in the United Kingdom, DTT receiver rescanning can be difficult

for some viewers, especially the elderly.
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DVB-T2 business issues

While the technical characteristics of the DVB-T2 specification unquestionably
bring benefits in comparison with existing terrestrial television standards, the
commercial launch of services will require a well-conceived business strategy that
brings together the needs of the full broadcast industry. For a successful deployment,
service operators will need to consider the needs of the market, and specifically the
size of the market and the type of services that the different market segments will
want to access.

Similar to the DVB-T standard, the DVB-T2 specification provides operators with
significant flexibility to launch new digital television services on the terrestrial
platform. The new services that could be offered on the DTT platform will be based
the development of new technologies in combination with the demands of the
market and could, for example, include HDTV, SDTV, 3D TV, video-on-demand,
etc.

Because of the capacity improvements compared with the DVB-T standard,
operators can consider offering either more standard-definition services or to launch
bit-rate demanding services such as high-definition services. For example, assuming
that a capacity of nearly 40 Mbit/s is possible in a given DVB-T2 multiplex, it could
be possible to provide between 4-6 high-definition services or between 15-20
standard-definition services. In either scenario, it will result in lower transmission
costs for each service.

The DVB-T2 specification has been designed for reception by existing fixed, roof-
top antennas although reception by portable antennas may be possible in some cases.
However, the standard has not been specifically designed for the provision of mobile
television services.

The demand for the DVB-T2 standard

The increased capacity available with DVB-T2 specification provides the DTT
platform with the ability to evolve its service offering and retain its competitiveness
with other television delivery platforms.

The use of the DVB-T2 standard will provide many countries with sufficient
capacity to launch new services on the DTT platform. At this stage, countries that
have announced plans to adopt the DVB-T2 standard will use the capacity
improvements to launch HDTV services on the DTT platform while other countries
have indicated a similar intention. The opportunity to provide for a full-scale
HD/DTT platform, with a significant number of HD services, may best be achieved
using the DVB-T2 standard. However, it should be noted that some countries, such
as France and Italy, have sourced sufficient spectrum capacity to launch HD services
using the DVB-T standard in combination with MPEG-4 AVC compression
technology.

While the demand for new services on the terrestrial platform can be expected to be
highest in those markets where a large number of viewers rely on the terrestrial
television platform for their primary television, countries where fewer viewers rely
on the terrestrial television platform can also benefit from a strong DTT platform.
Depending on the business model adopted, an attractive free-to-air or pay-DTT
service offering can be made available.
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Free-to-air services

The launch of free-to-air services has helped to drive penetration of the DTT
platform. Viewers have been willing to purchase new equipment to access new
services, especially in countries where the offer of free-to-air digital services has
been significantly higher compared with the offer on the analogue platform. It can
be expected that any new offer of free and appealing services to television viewers
will help drive further DTT penetration.

In countries where a high number of free-to-air services are already available, it may
not be feasible for the market to support further new services through advertisement.
Rather it may be more feasible to transition existing services from standard-
definition towards high-definition. As HD services increasingly become the
television viewing “norm” it may no longer be possible for viewers to accept the
standard-definition quality on large, flat panel displays. However, the free-to-air
offer must be sufficiently large to encourage viewers to invest in new television
equipment.

Pay-DTT services

The use of the DVB-T2 specification can provide pay-DTT operators with the
opportunity to provide new services to their subscribers. In order to compete
effectively with other pay television platforms, the DTT platform will need to have
sufficient capacity to provide new services, whether more thematic channels or high-
definition television.

Pay-DTT services have proven to be particularly successful in small markets where
viewers generally access their television services from a variety of different
television delivery platforms. The launch of pay-DTT services has been an effective
means for increasing DTT penetration while also increasing the competitiveness of
the pay television landscape. In the Netherlands, with a significant reliance on the
cable platform, the pay-DTT platform has proven successful in increasing the
penetration of terrestrial platform through its competitively priced subscription fees.

Launching services using DVB-T2 will allow pay-DTT platform operators to
significantly increase their capacity to offer new services while also retaining
sufficient flexibility for further service launches. In general, the reduction of
transmission costs will likely create additional business opportunities for pay-DTT
services. In some countries, it may be most feasible to offer new services using the
DVB-T2 standard on a pay-DTT platform.

Broadcaster’s business case

Retaining the competitiveness of the DTT platform in comparison with other
television delivery platforms will be essential for broadcasters. They will need to
ensure that the DTT platform offers similar services as are available on other
television platforms whether in terms of quality and/or quantity. It is only by doing
so that the DTT platform will maintain its economic viability.

The ability to generating revenue will also be an important factor in determining
whether new services, either free-to-air or pay, are launched on the DTT platform.
While the DTT platform will need to provide new services in order to continue to
compete with other television platforms, it can only do so on condition of having
sufficient financial capacity.

In the launch of free-to-air DVB-T services, commercial broadcasters have relied
upon revenue from advertisement. It is now questionable, especially given the
current economic situation, whether additional revenue can be generated through
advertisement. However, the DTT platform will need to remain competitive and
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draw large numbers of viewers in order to retain its current advertising revenue
stream.

The offer of pay services may be a means of bringing innovation to the DTT
platform. By relying upon subscription services to generate revenue, operators can
use investments to launch new services. They also maintain strong relationships with
their subscribers which could facilitate the introduction of DVB-T2 receivers. In
some countries, the DVB-T2 specification could offer the opportunity to further
develop pay-DTT services.

Approaches to launching DVB-T2

The status of digital switchover varies across Europe. Some countries have
completed the process while others have not yet launched DTT services. In either of
these two scenarios, the launch of DVB-T2 is feasible. However, such a launch is
much more difficult in countries that are currently in the process of completing the
roll-out of their DTT platform.

Markets having completed digital switchover

Markets having completed analogue switch-off are in a strong position to launch
DVB-T2. Frequencies are likely to be available to launch new services and viewers
should be sufficiently confident with existing DTT services to be receptive to new
service launches on the DTT platform.

In these countries, it is anticipated that a long simulcast period between DVB-T and
DVB-T2 services will take place. It is likely that the services using DVB-T2 will be
viewed as an enhancement to the existing DVB-T platform rather than as a
replacement.

Greenfield markets

Markets that have not yet launched any DTT services could choose to launch their
DTT platforms directly with the DVB-T2 specification and thus bypass the use of
the DVB-T standard. This would eliminate the need for a further transition period,
between DVB-T2 and DVB-T, while also benefiting from the capacity gain
available with DVB-T2. A scenario with the simulcast of DVB-T2 and analogue
services could be envisaged.

In Europe, however, such a scenario is unlikely. National administrations are
currently under pressure from the European Commission to complete their digital
switchover by 2012 and will be unable to do so should they choose to adopt the
DVB-T2 specification. Although DVB-T2 receivers will initially be available in the
market in early 2010, it is likely that their cost will be high making their widespread
penetration difficult to achieve. By the time the cost Of receivers drops as a
result of the anticipated increased demand, the Commission’s deadline for digital
switchover would have passed.

The shift from analogue to digital service using DVB-T2 and leapfrogging DVB-T
may be more plausible in countries outside of Europe should many years be
available before the completion of digital switchover is necessary.

Markets undertaking digital switchover

In most of Europe, countries are currently in the process of completing digital
switchover. DTT services have been launched using the DVB-T standard yet
analogue services have not been switched off completely. In general, both DVB-T
and analogue services are simultaneously available.

14



It will be difficult to launch DVB-T2 in these countries since any available
frequencies will be used either for DTT or analogue services. Furthermore, the
broadcast industry is likely to be concentrating on ensuring that viewers are prepared
for analogue switch-off. As a result they will want to limit potential viewer
confusion by keeping to reasonable limits the number of messages communicated to
viewers.

Strategies for marketing DVB-T2

Viewers will need to be enticed to purchase new equipment in order to receive
services using the DVB-T2 specification. Such an incentive will require access to
new services. As with the launch of the DVB-T platform, it is important for viewers
to clearly understand the new services that they can access from the DVB-T2
platform.

The DTT platform has been most successful in markets that have offered viewers a
significant improvement between the analogue and DVB-T platforms. For the
success of DVB-T2, it will be important for viewers to clearly understand the new
service offering and how it differs from the existing offering. In some countries, the
new service offering may be HDTV while in other it may be the offer of new
thematic channels.

Pay operators can play a key role in the marketing of the new services. With an
existing subscriber base and well developed marketing tools, they are well
positioned to know how to package and market a compelling service offering.

It will also be important to limit viewer confusion. Already, viewers are confronted
with a wide array of broadcast industry logos, whether industry approved or unique
to specific manufacturers, including those for HD displays and receivers as well as
national DTT logos. To limit viewer confusion, it will be important for viewers to
clearly understand the benefits available with DVB-T2 services and what they need
to do in order to access such services.

Broadcasters and platform operators will need to work closely with manufacturers
and retailers to ensure that viewers understand what new services will be available in
a given area, when, and what they will need to do to receive these services.

Possible migration from DVB-T towards DVB-T2?

The development of the DVB-T2 specification has largely been a result of the
broadcast industry’s need to launch new services on the DTT platform yet facing the
constraint of limited frequency capacity. For many countries, DVB-T2 offers the
unique opportunity to launch bit-rate intensive services, namely HDTV, on the DTT
platform.

However, for some, the DVB-T2 specification has been viewed as a potential
replacement for the existing DVB-T standard. This would mean that the existing
services currently provided by DVB-T standard would be replaced by the same
services but using the DVB-T2 standard. However, such a conversion would require
a similar, if not greater, effort as the switch from analogue to digital television.

Because the terrestrial television platform is often used for secondary television sets,
whether in bedrooms or in vacation homes, it will be difficult to convince viewers
that they will need to convert all of their television sets to a new standard. Many
viewers will have only recently completed digital switchover and many are quite
satisfied with the existing DTT service offering for their secondary television sets. It
will also require a significant simulcast period which would be costly for
broadcasters.
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It is therefore much more likely that the DVB-T2 standard will be used to provide
new services on the DTT platform that can complement the existing DVB-T
platform. In a first phase, it can be expected that households will purchase DVB-T2
receivers with the aim of upgrading their primary television set. For many service
providers, the launch of services using DVB-T2 standard will be used to maintain
the competitiveness of the DTT platform and target the primary television set in
households.

Pan-European industry recommendations

The DVB-T2 specification allows for a large number of options and combinations.
Flexibility has been a key element of the specification to allow for optimization as
field experience is gained. However, flexibility can also lead to market
fragmentation should national variants of the DVB-T2 specification emerge.

To be able to benefit from economies of scale throughout Europe, manufacturers
have undertaken an initiative within Digital Europe (formerly EICTA) to incorporate
the DVB-T2 specification into the HD version of the E-Book. The aim is to define
the requirements for DVB-T2 receivers that can be used across Europe. These
requirements are expected to be a subset of the full DVB-T2 specification that
national administrations can adopt on a national level to allow for maximum
commonality within Europe It is expected that Digital Europe’s E-Book for DVB-
T2 will be published in mid 2010.

Digital Europe is greatly benefiting from the work which has taken place in the
United Kingdom in preparation for its launch of services using DVB-T2. In March
2009, the DTG published an updated version of its ‘D-Book’ to ensure that even the
earliest DTT receivers can conform to the DVB-T2 features selected for use by
broadcasters. DTG members have defined the performance figures for DVB-T2
receivers based on simulated results and verified by the prototype trials that have
taken place in the United Kingdom throughout 2009. In addition, a number of DVB-
T2 modes have been defined and agreed to enable a test and conformance regime to
verify the functional operation of the DVB-T2 specification. DVB-T2 receivers will
need to pass the test and conformance regime in order to be awarded the Freeview
HD trademark license. In addition, the broadcast industry worked together to agree
the minimum receiver specification in conjunction with the plans for service
development and transmission launch.

Specification requirements have similarly been established in the Nordic region. In
June 2009, NorDig issued its minimum requirements for receivers that can access
NorDig compliant signals based on the DVB-T2 specification. The DVB-T2
specification defines a single profile which incorporates time-slicing but not
time-frequency-slicing (TFS). Features which would allow a possible future
implementation of TFS (for receivers with two tuners/front-ends) can be found in
annex E (ETSI EN302755). The NorDig DVB-T2 receiver profile mandates the
implementation of Time Frequency Slicing (TFS) after 2012 which has provoked
controversy with manufacturers who prefer the adoption of a common specification
throughout Europe. According to some manufacturers, the implementation of TFS
could lead to market fragmentation, a high level of complexity within receivers, and
future delays in the deployment of DVB-T2 since TFS technology has not been fully
tested and is not defined in the single profile of the current DVB-T2 specification.

It is expected that most major consumer electronics manufacturers will launch DVB-
T2 receivers in early 2010 to meet the United Kingdom’s DVB-T2 receiver
requirements. The FIFA World Cup in 2010 is expected to serve as a further
stimulus in the uptake of HD services and manufacturers will make iDTVs available
with DVB-T2 capabilities. The market for DVB-T2 set-top boxes should also be
significant given the existing penetration of HD-ready displays in homes.
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DVB-T2 regulatory issues

The roll-out DVB-T2 will ultimately depend on a decision taken by national
regulators when determining the licensing conditions for the DTT platform.
Countries that have not yet launched DTT services may choose to do so using the
DVB-T2 standard while countries that have already launched DVB-T services may
decide to either change existing licensing conditions or grant new DTT licenses
using the DVB-T standard.

Given the strong demand for the frequencies in the UHF frequency bands, national
administrations may be tempted to launch new television services, or replace
existing television services, using the most efficient digital broadcasting standard
available. At this time, it is the DVB-T2 standard. However, national regulators will
want to ensure that their licensing conditions conform with existing agreements
taken at the international and European levels.

International Telecommunications Union (ITU) Agreements

One of the key requirements for the DVB-T2 standard has been its compliance with
the Geneva 2006 (GE-06) Agreement. This agreement allocates the frequencies in
Bands Il and 1V/V for DVB-T and T-DAB services. Since the DVB-T2 standard
complies with the interference levels and spectrum mask requirements as defined by
GE-06 Agreement, the implementation of the DVB-T2 standard avoids the need to
renegotiate a major international treaty involving over 110 countries.

The DVB-T2 standard also complies with the requirements of the Radio
Regulations, the international framework governing the use of frequency spectrum
and satellite orbits. While the Radio Regulations do not set out the specific standards
which can be used in the various frequency channels, it does regulate the usage of
the channels.

At the last World Radiocommunication Conference 2007 (WRC-07), national
administrations modified the Radio Regulations by allowing for the allocation of
mobile services in the terrestrial frequency bands between 470-862 MHz
traditionally reserved for broadcasting in Europe after June 2015.

While this decision does not have a direct impact on a national administration’s
decision to launch DVB-T2 services, it does highlight the demand for such
frequencies and the likelihood that these frequencies will need to be shared between
various service providers. A digital broadcast standard, such as DVB-T2, that makes
maximal efficient use of spectrum will have much appeal for national
administrations.

The Geneva 2006 Agreement

The Geneva 2006 (GE-06) Agreement regulates frequency usage in the
broadcast bands of Europe, Africa and parts of Asia. It establishes two
separate plans for an analogue and digital environment in these regions of
the world. It is a binding international treaty signed by national
administrations and registered with the United Nations.

In an all-digital environment, GE-06 takes into account a total of 72,761
country requirements for the transmission of DVB-T and T-DAB services
in frequency Band Il (174-230 MHz) and DVB-T services in frequency
Bands IV/V (470-862 MHz). Generally, countries have been allocated 3
T-DAB and 1 DVB-T "coverage layers" in the Band Ill and 7-8 DVB-T
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layers in Bands IV/V.

Frequency management prior to GE-06

In Europe and parts of Asia, GE-06 replaces part of the existing
Stockholm 1961 (ST-61) Agreement which regulated frequency usage in
an analogue broadcast environment. Because it also regulated frequency
usage for services in bands | and I, parts of ST-61 and its subsequent
agreements remain in force. Similarly, GE-06 replaces the Geneva 1989
Agreement for African countries.

While ST-61 allocated only 5,300 country requirements, it provided the
necessary flexibility to allow ultimately for the assignment of 80,000
analogue transmitters. It is hoped that GE-06 will also allow for such
flexibility for future requirements.

Reaching this point

The process leading up to the GE-06 began in 2000, when some European
countries asked the International Telecommunication Union (ITU) to
revise ST-61 for bands IlI, IV and V.

In 2004, the first session of the Regional Radiocommunication
Conference (RRC) met for three weeks in Geneva to establish the
planning parameters for an all-digital broadcast environment. The second
session met in 2006 to develop the digital plan as well as the analogue
plan based on revisions to ST-61 and GE-89. It successfully concluded
with the adoption of GE-06.

Analogue switch-off

GE-06 sets the precise date of 17 June 2015 at 00.01 hr UTC as the end of
the transition period. This means that after this time, countries will no
longer need to protect the analogue services of neighbouring countries and
can freely begin using the frequencies assigned to them in GE-06 for their
digital services.

It is possible for countries to begin implementing the GE-06's digital plan
as of 17 June 2006. However, doing so will require the prior agreement of
countries implicated by such an action. Implicated countries are defined as
those within a plan entry that need to provide agreement prior to the
implementation of an assignment/allotment.

The end of the transition period does not necessarily signify that analogue
switch-off will take place throughout a given country. It does, however,
mean that analogue services will no longer be protected or available along
the borders, and hence could serve as an impetus to switching off
analogue services throughout a given country.

The date of 2020 has been set for the end of the transition period in some
African and Arab countries for analogue services in Band I11.

European Union activities

At this stage, the European Union has not taken any formal decisions that could
impact the launch and roll-out of DVB-T2. Rather, the activities of the European
Commission have addressed such topics as analogue switch-off, the digital dividend,
and mechanisms for allocating frequencies as proposed in the Telecoms Package.
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In its communication entitled “on accelerating the transition from analogue to digital
broadcasting” issued in May 2005, the European Commission recognized that the
full benefits of digital switchover could not be achieved until all countries in a given
area had completed the process. As a result, it recommended that its Member-States
complete digital switchover by the end of 2012 and nearly all Member-States have
announced their intention to comply with this recommendation. However, in order to
complete digital switch by 2012, it will be necessary for Member-States to launch
their DTT services as soon as possible, if they have not already done so. This could
preclude the possibility of launching DTT services using the DVB-T2 standard since
sufficient quantities of receivers will not be available in time for the completion of
the process. It may therefore be more feasible to launch services using DVB-T2 in
countries that have completed digital switchover.

The position of the European Commission regarding the digital dividend and its
proposal for the update to the Telecom Package highlight the demand for frequency
usage in the UHF bands and the increased competition that broadcasters will face in
trying to offer new services in these frequency bands. It can be expected that market-
based mechanisms will be tried increasingly in the allocation of frequency licenses
while such concepts as service and technology neutrality will be applied following
the recent updates made to the Telecom Package.
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Conclusion

The availability of the DVB-T2 standard brings new opportunities for the terrestrial
television delivery platform. Broadcasters and other service providers can consider
offering new services on the DTT platform which would have otherwise been
difficult given the limited frequency capacity available in the VHF and UHF
frequency bands.

The demand for the development of a second-generation terrestrial television
platform has been strong. It has been increasingly necessary to optimize spectrum
usage while also providing viewers with access to new television services. In many
countries, the DVB-T2 standard offers the opportunity for broadcasters to launch an
appealing array of HDTV services on the DTT platform. The DVB-T2 standard also
makes possible future service offerings. Next generation services, such as 3D TV,
can benefit from the capacity increase available with DVB-T2.

However, in order to benefit from economies of scale throughout Europe, it will be
necessary for national operators to adopt common receiver specifications for DVB-
T2. This will prevent market fragmentation and ensure that viewers have access to a
wide selection of DVB-T2 receivers at the lowest possible price point. It is for this
reason that manufacturers have already begun work to define requirements for DVB-
T2 receivers throughout Europe.

Following the completion of analogue switch-off, it can be expected that countries
will begin to launch services using the DVB-T2 standard. In some countries, this
new standard will be used to offer HDTV services, on both free-to-air and pay
platforms, but could also be used to enhance the existing standard-definition offer.
However, it is unlikely that in the short to medium term it will be possible for the
DVB-T2 standard to replace the DVB-T standard. The effort required from viewers
and broadcasters is similar to the conversion from analogue to digital and such
demands cannot occur too often. Rather, it can be expected that the DVB-T and
DVB-T2 standards will co-exist for many years, each offering viewers different
types of services. In many countries, the existing service offering on the DVB-T
platform will likely suffice for secondary television sets.

DVB-T2 offers many new opportunities. Given its capacity gain that nearly reaches
the physical limits possible, it can be expected that the DVB-T2 standard will be
relevant for many years into the future.
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Annex 1

Status of broadcast services on the terrestrial platform in Europe

Country DTT launch | ASO status Compression Current Future
format HD/DTT status HD/DTT plans

United Kingdom | 1998 2012 MPEG-2 Launch 2009 Yes— DVB-T2

Sweden 1999 Completed MPEG-2 /| MPEG-4 | Trial services TBC

Spain 2000/2005 2010 MPEG-2 Trial services TBC

Finland 2001 Completed MPEG-2 Launch 2010 Yes — DVB-T2

Switzerland 2001 Completed MPEG-2 No No

Germany 2002 Completed MPEG-2 Trial services TBC

Belgium 2002 Completed MPEG-2 No TBC

(Flemish)

Netherlands 2003 Completed MPEG-2 No TBC

Andorra 2004 Completed MPEG-2 No TBC

Italy 2004 2012 MPEG-2 / MPEG-4 | Launch 2009 Yes'

France 2005 2011 MPEG-2 / MPEG-4 | Launch 2008 Yes—DVB-T

Czech Republic 2005 2011 MPEG-2 Trial services TBC

Luxembourg 2006 Completed MPEG-2 No TBC

Denmark 2006 2009 MPEG-2 / MPEG-4 | Launch 2009 Yes—DVB-T

Estonia 2006 2010 MPEG-4 Trial services TBC

Austria 2006 2010 MPEG-2 No TBC

Slovenia 2006 2011 MPEG-4 No TBC

Norway 2007 2009 MPEG-4 Launch 2009 Yes—DVB-T

Malta (pay-DTT) | 2007 2012 MPEG-4 No TBC

Lithuania 2008 2012 MPEG-4 No TBC

Hungary 2008 2011 MPEG-4 Launch 2008 Yes—DVB-T

Portugal 2009 2012 MPEG-4 Planned Yes - DVB-T

Croatia 2009 2011 MPEG-2 No TBC

Latvia 2009 2011 MPEG-4 No TBC

Poland 2009 2013 MPEG-4 Trial services Yes — DVB-T

Bulgaria 2009 2012 MPEG-4 No TBC

Greece 2010 2012 MPEG-4 No TBC

Ireland 2010 2012 MPEG-4 No TBC

Slovakia 2010 2012 TBC No TBC

Romania 2010 2012 MPEG-4 No TBC

Cyprus 2010 2012 MPEG-4 No TBC

Source: DigiTAG

! Mediaset launched one HD service on its pay -DTT platform using a combination
of DVB-T and MPEG-4 AVC in August 2009. The DVB-T2 standard will be

considered once products become available.
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